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Monthly update — Nov 2019

11 BAiR

Monthly update — Nov 2019




© Deep cultivation of E—commerce channel
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In the second half of the year, Dali has continued 1o increase the proportion of new products
N the e-commerce channel. Food categories include: MeiBeiChen Yeast Bread, Daliyuan Toast
Series, Copico Potato Chips. Beverage categories include: Wei Zhen soy milk and so on.
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At present, various e-commerce platforms are developing in two directions, namely,
group buying and live broadcast, such as JD.com incubating "Jingdong Pingou”, Suning
launching “Suning Pingou” and the mainstream group buying platform "Pinduoduo”.

Live shopping guides such as Taobao Live, Tik Tok and Kuaishou influencers in the field
of own fans to carry live broadcasts.
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At present, the fastest-growing categories of e-commerce are Copico puffed foods,
followed by Daliyuan bakery and Haochidian biscuits. In the beverage category, the




growth rate of Doudoudou was dazzling as well.
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Dali launched new high end biscuits brand and
officially entered into the children’

S biscuits market
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At the end of November 2019,

Simmhd "WmZE % EITRE. mB7Ik

DAll launched the gelicious sub-prand "Bedustar’ anad

the new high-end biscuits "Ritech”. "Beaustar® has launched three series, seven flavors
N-enda prand "Ritec
Th hiIgh-end, exquils

anda three packages. Ihe nig
strives 10 provige consumers w

N" focuses on exquisite products and
Te, ceremonial pIsCUlt leisure proaucts.
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"Beaustar" has launched three series, seven flavors and three packages.
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Wei Zhen Soy Milk became the No. 1 product in the
Singles’ Day in terms of single beverage SKU
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According fo the report of Xinglu data "2019 Double Eleven full-network sales” , Dall
Group ‘s soy milk brand Wei Zhen Soy Milk has become the number one product in the

Singles ‘Day single drink. This platform includes more than 20 e-commerce platforms
including Tmall, JD.com, Suning, Pinduoduo, eftc.

X Top 10EE M EFHA..... Top 10 single beverage SKU sales ranking
A EE AT WER S IHEYEBIXRER250ml x 24

4y [REXRZ95250ml x 24

ToAM BB AFTSE7K480m1 x 12




JE B X 73F1757K330ml x 24
AIORR R—EZERALE PIFEE+TXRESIK

0 TR AR TAM240 x 24

FRT)IERRES BYWERIXE 200mlx 12

B ERK EERKSBH RK330ml x 24

BEr & EEK57K330ml x 24

AT ANEEISAERTT, BIEFRIER
Doubendou shine at the Golden Rooster and Hundred Flowers Film Festival,
organic nutrition 1s sought after
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On the evening of November 19th, the Chinese Golden Rooster and Hundred Flowers

-ilm Festival opened in Xiamen. During the 28th Chinese Golden Rooster and Hundred
-lowers Film Festival from November 19th to November 24th, Dali 's national soy milk
obrand Doubendou was also on the opening day. DoubenDou as the official partner of the
Golden Rooster and Hundred Flowers Film Festival, is highly sought after for its nutrition,
nealtny brand concept anad excellent quality. bDuring the entire event, boubenbDou Tied
the idenftity of the event's "Official Partner’ and leveraged the information platform s
neadline today to deliver fresh content by opening the screen + information flow to bring
The prand ‘s core Image 10 consumers.
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AT The same time, boubenbou wdas




using Weibo and WeChat dual social '.fﬁﬂfﬁ&ﬂ

Mmedia platforms as the core dissemina- Swe [ 3 rP— T T
tion of brand event information, leveraging

mainstream KOL in entferfainment, movies - =  wm  m m

and information, hot search topics and o IR o —
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WeChat public account to carry out
all-round exposure of event information,
ana rransmifts core brand image 1o con-
sumers.
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INvestment relations events
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Upcoming investor relations conferences in December

12H3-5H, €A
Dec 3- 5, NDR in London




